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Britain’s ageing workforce at eye health risk
Hairy Biker Dave Myers encourages people
to have their eyes tested more regularly
THE record number of older people in employment1 are being urged to make their eye
health a priority as pension entitlement ages increase.

Official figures show that there are now more than 1.2 million Brits over the age of 65
working2, with a further 500,000 expected to be in employment by 20303, as people
continue to live longer and healthier lives.
As the over 65s are almost twice as likely to develop an eye health condition4, such
as glaucoma or cataracts, that could significantly hinder their ability to do their job
effectively, Specsavers and sight loss charity, the Royal National Institute of Blind
People (RNIB), are campaigning to urge Britain’s ageing workforce to take their eye
health seriously.

With research showing that one in four people are not having an eye test every two
years5 as recommended by the College of Optometrists, celebrity chef and Hairy
Bikers star Dave Myers, 61, is backing the campaign ahead of National Eye Health
Week (24-30 September) after discovering that he had a serious eye condition that
could have had a huge impact on his career.
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Dave says: ‘I was shocked when I found out that I’d developed glaucoma when I was
just 54. Thankfully it was spotted during a routine eye test but if it had gone unnoticed,
I could have gone blind, and that would have had a huge impact on how I do the job I
love so much.
‘Like so many people, my career is my passion and it’s so hard to be able to imagine
doing all the things I love to do if I couldn’t see, whether it’s riding my bike, reading an
autocue or preparing ingredients. The thought that I could have lost my sight is really
scary. As we get older lots of things need closer attention, not least our eyes.’
RNIB Interim CEO, Eliot Lyne, said: ‘With the right support, people with sight loss can
continue working, and if you’re an employer, RNIB and other organisations can help
you to properly support a member of staff who is losing their sight.
‘Advances in technology mean that blind and partially sighted people can now
overcome many of the barriers to work that they have faced in the past, and
government schemes, like Access to Work, mean that many of the costs can be met.’
According to the All-Party Parliamentary Group (APPG) on Eye Health and Visual
Impairment’s See the Light report6, which determined that more needs to be done to
make eye health a priority, the number of people in the UK that will be affected by sight
loss is predicted to increase by more than 10% by 20207, rising to more than 40% by
2030, due largely to our ageing demographic.

Research estimates that the total cost of sight loss to our economy is in the region of
£28 billion a year8 which is estimated to increase to £30.8 billion by 20209.

Specsavers founder Doug Perkins, 75, an optometrist of more than 50 years
and who co-runs the joint venture family business, wholeheartedly agrees: ‘More
needs to be done to make eye health a priority in the UK. Britain’s baby boomers are
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finding a new lease of life in the workplace. However, ageing can come hand-in-hand
with various ailments that, if left untreated, could cause sight loss.
‘An eye test can help detect conditions including age-related macular degeneration
(AMD), diabetic retinopathy, glaucoma and cataracts. It also provides a window on
wider health, helping spot indicators of other issues, such as diabetes, that could
hinder older people from working as long or as effectively as they might want to.’

Following the APPG’s findings, Specsavers is continuing to train its optometrists to
provide the best care possible. To help relieve the pressures placed on the NHS.
Specsavers is providing additional capacity and convenient access to specialist eye
care services for NHS patients in its high street stores.

The 3,500 optometrists at Specsavers have between them completed more than
10,000 postgraduate accreditations in detecting and monitoring glaucoma, cataract
and other eye health conditions. To complement these skills, Specsavers and RNIB
have also launched eye health training for Specsavers’ non clinical teams, including
optical assistants and frame stylists, to ensure that whoever a customer first sees instore is sympathetic to their eye care needs.

To encourage more people to prioritise their eye health and to help support National
Eye Health Week (24-30 September), Specsavers will be offering free eye tests in
participating stores throughout September.

Specsavers is also launching a new multi-million pound marketing initiative which
replaces pictures with written descriptions. The integrated awareness campaign –
‘Don’t Lose the Picture’ – delivers the stark message that sight loss could leave you
relying on a bland summary of a vivid image, instead of enjoying the picture in all its
colour and meaning.

For more information on your nearest store or to book your free eye test visit
www.specsavers.co.uk
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25% of people are not having an eye test every two years as
recommended by the College of Optometrists
The number of people aged 65+ in employment in the UK in 2018 is
1,224,000.
The rate of employment of people aged 65+ in 2018 is 10.4% - estimates
show there will be 1,712,000people aged 65+ in employment by 2030 – a
change of 488,000.
Sight is the nation’s most precious sense by far; 10 times more people
(78% of people) said sight was the sense they fear losing most compared
to the next most popular sense, smell (8%), followed by hearing (7%).
Almost a quarter of people are ignoring the first signs of sight loss; despite
complaining of not being able to see properly 23% of people have not
visited an optician
More than 80% of people are not aware that an optician can spot the early
signs of cardiovascular disease, the leading cause of death in the UK
People put their boiler before their eye health; half of UK adults have their
boiler serviced once a year, over a third renew their mobile phone contract
every two years, while 50% of UK adults last had their eyes tested more
than a year ago or never
Research suggests Brits check their teeth more often than their eyes; 42%
visit the dentist once every six months (equating to four times over twice
years) while 25% of UK adults haven’t had an eye test in the past two years
or at all
A quarter of people who spend £50 a year on shoes would not be prepared
to pay anything at all for an eye test
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For more information on eye health contact the Specsavers press team:
T: 020 7053 6000
E: teh@onlybeattie.com
Specsavers notes to editors
• Specsavers is a partnership of almost 2,000 locally-run businesses throughout the
world -all committed to delivering high quality, affordable optical and hearing care in
the communities they serve.
• Each store is part-owned and managed by its own joint venture partners who are
supported by key specialists in support offices
• More than 28 million customers used Specsavers in 2014 and the partnership had a
turnover of more than £2bn.
• More than one in three people who wear glasses in the UK buy them from
Specsavers.
• Specsavers is a champion of the National Health Service – of its 19.2m customers in
the UK, 60% are from the NHS and the company is the largest provider of free NHS
digital hearing aids.
• Specsavers supports several UK charities and is in partnership with RNIB for a public
awareness campaign to transform the nation’s eye health.

