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Off with a bang!
WITH Bonfire Night just around the corner, many of us will be heading outside to
watch fireworks displays. The bright lights and colours always delight but do you
need to take steps to protect your hearing from the loud bangs?
‘According to UK regulations, the legal limit for fireworks is 120 decibels’, says
Specsavers chief audiologist Gordon Harrison.
‘That’s a huge 35 decibels above the level of noise where hearing damage occurs.
The good news is, if you distance yourself enough from the fireworks – ideally at
least 20 metres from where the fireworks are lit then this should diminish the sound
to a safe level.
‘Pyro technicians should be aware of this and take the necessary precautions, so
you should be safe watching an organised display but make sure you follow this
advice if you are going to a private display. If you are lighting fireworks yourself make
sure you invest in a pair of ear plugs.’
To book a hearing test, and for a range of hearing protection, visit
www.specsavers.co.uk/hearing.
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Specsavers is a partnership of almost 2,000 locally-run businesses throughout the world
- all committed to delivering high quality, affordable optical and hearing care in the
communities they serve.
Each store is part-owned and managed by its own joint venture partners who are
supported by key specialists in support offices
More than 28 million customers used Specsavers in 2014 and the partnership had a
turnover of more than £2bn.
More than one in three people who wear glasses in the UK buy them from Specsavers.
Specsavers is a champion of the National Health Service – of its 19.2m customers in the
UK, 60% are from the NHS and the company is the largest provider of free NHS digital
hearing aids
Specsavers supports several UK charities and is in partnership with RNIB for a public
awareness campaign to transform the nation’s eye health.

